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ABOUT
MAGAZINE
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The magazine «Karavan istoriy» —
is an illustrated colour publication.

«Karavan istoriy» — presents the most
gripping histories, covering well-known people,
historical events and traditions.

«Karavan istoriy» — is outstanding in its
design and print format; theabundance of
unique and original photographs and material
that leadsto the perception of the magazine as
being a highly artistic publication.

First published march 1998. Circulation 241 500 copies
(April 2017). Full colour 196 pages. Printed in Finland.
Distribution: retail only.
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REGULAR
COLUMNS

Love Story

The Art of Living
Mood

Star Track
Names

Dynasty

Fact

Feature

Life style

Beauty

Horoscope
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READERSHIP
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AVERAGE ISSUE READERSHIP IN MOSCOW

We present the data on the average issue readership

of the most popular women’s and family monthly magazines
as a percentage of the adult population of Moscow

(10 358 300 people) and in total figures:

---------------------------------------------- KAPABAH

UCTOPUH

HALF-YEAR AUDIENCE IN MOSCOW

The figures for monthly women’s magazines as a percentage of
the adult population of Moscow and in total figures (thousands
of people):
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AVERAGE
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AVERAGE ISSUE READERSHIP IN RUSSIA TOTAL AUDIECE MAGAZINES

Average issue readership in Russia is presented based on the KARAVAN ISTORIY AND
data from «Mediascope Russia» (NRS-Russia, September 2016 — COLLECTION KARAVAN ISTORIY

Fabruary 2017) as a percentage of the adult population (60 905 (percentage and in total figures)
500 people) and as total figures:

Cosmopolitan in Moscow

Karavan istoriy in Russian

Collection Karavan istoriy in Saint Petersburg

Domaschniy ochag

Glamour

Vogue

Elle

Harper’s Bazaar

Information Studies by «Mediascope Russia» National Readership Survey, Moscow (16+), September 2016 — February 2017 (NRS 2017/1) 6
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READERSHIP

Average issue readership of the magazine «Karavan - !‘*
istoriy» (Mediascope-Russia, September 2016 —
February 2017) major regions of Russia:

casian
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READERSHIP

SOCIAL AND DEMOGRAPHIC CHARACTERISTICS OF THE

READERSHIP

l.Sex

male

female

Although the majority of readers of the maga-
zine «Karavan istoriy» are women, 23% of its
readers are men.That is to say the magazine is
more unisex compared with traditional women’s
publications.

2.Age

25-34

35-44
16-24

45-54

The magazine «Karavan istoriyy is of equal inter-
est to all readership age groups, moreover, it
contains more consumer-active group — from 25
to 54 years old, whereas a large proportion of
the readership of traditional women’s magazines
are young readers aged between |6 and 24 years
old.

3. Education

higher

secondary

KAPABAIL
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inc.secondary
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READERSHIP

4.Income . 5.Financial status . 6.Social status
. Financial status was determined using data about : students
high the percentage of income spent on food stuffs. w.c.workers
i «Prosperous» people spend less than 25% of the /7
N6 answer family budget on food stuffs, «well-off» people specialists
spend between 25% and 50%, «average» people '
: spend between 50% and 75% and «poor» people
average . spend more than 75%.We present the results of T others
. the survey among the readership of the magazine
low «Karavan istoriy»:
: : b.c.
workers no answer
Prosperous no B 55 oo mm oo
answer ~
It is necessary to note that during the course of poor
the study respondents do not willingly answer :
questions about their income — more than 22.2% ;T
refused to answer. Since under examination there
average well-off

is a tendency to lower the actual level of income,
it is possible to assume that the members of the
lower and average income groups in fact belong
to the average and higher groups.
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ADVERTISING RATES OF THE MAGAZINE
«KARAVAN ISTORIY»

Size Cost, RUB

Rates do not include VAT.

UCTOPUH

DISCOUNTS FOR MULTIPLE ADVERTISEMENTS

Quantity of insertions Discount

Advertising agencies are granted with [ 5% discount.

ADVERTISING RATES IN CATEGORY «CLASSI-
FIED»

Size Cost, RUB.

Rates do not include VAT.
Advertising agencies are granted with 5% discount.

KAPABAIL
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PRICES FOR PACKAGE DEPLOYMENT OF DISCOUNTS FOR MULTIPLE ADVERTISEMENT:
THE MAGAZINE «KARAVAN ISTORIY» AND
«COLLECTION KARAVAN ISTORIY»

Quantity of insertions Discount

L

Size L

Koravan Collection Cost |o _| 2 ..............................................................................................

istoriy Karavan istoriy RUB ~ eeeeeseeresmme i
p———— e
———— i
fg——— i
——— i
——— i
g———— e
g———— e
i ——— e
p—— e
——— i

Rates do not include VAT.
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EXAMPLES OF NON-
STANDARD ADVERTIS-
ING:

“HERTRA CmF e
NaK ZAN BN

junior-spread

2 ads on the double page

CURTIS

UCTOPUH

KAPABAIL

JIOKTOPA 3aIPETHIN CMOTPETH HA
BECHI, TTO/IB30BATHCS UHTEPHETOM,
JIA3KE 3BOHHUTD 110 MOGHIIBHOMY

Ml ocMENLTECH

iy

— 1 BT

ad with an extension
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SPECIAL ADVERTISING
PROJECTS
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INSERTION OF PRINTED PRODUCTS

-
SO ECTREHHES 1 Efb

N inoseg;&u BPEMA

&

- f"’f;

il 4
Card Advertising catalogue Leaflet, coupon, CD/DVD

Circulation of insertion: from 50 000 to 260 000

Possible regions of distribution: Moscow and Moscow region: Moscow, Moscow region and Sankt-
Petersburg. Regions of Russia (without an option of choosing a region)

Price on request.

M 4
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SPECIAL ADVERTISING
PROJECTS
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GLUING OF SAMPLES

Madapsesan xagma MEM

ot McGo
Sample on the double page Sample on the page Discount card, greeting card,
coupon

Is glued on the advertising model which is |/1 of page or spread
Circulation of gluing: from 50 000 to 260 000

Possible regions of distribution: Moscow and Moscow region: Moscow, Moscow region and Sankt-Petersburg. Regions of Russia
(without an option of choosing a region)

Price: on request

M 4
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SPECIAL ADVERTISING
PROIECTS

TERMS OF WORK WITH SPECIAL
PROJECTS

the advertising provider delivers himself an
edition of sticking-in or clays to the place of
production according the instructions of the
Publishing House.

Project proposal — not later than 38 days
before.

Testing 28 days before the issue date. Samples
for testing in the amount of 150 items are
delivered to the address of the Publishing House.

The term of delivery of ready advertising
production - 4 days before the issue date.

Conditions of work with special projects in
Finnland on request.
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Advertorial — advertising text models, made by Making layout (with prepared text).
Publishing House, including some in style of edition.

Size Price, rubles
T
For text writing the advertising provider gives the e
main idea and material. For layout the advertising 1/4
orovider gives detals and pictures. s

TERMS FOR PROVIDING MATERIALS:
Terms are given in the schedule of «Karavan Istoriy».

PRICES FOR MAKING ADVERTORIAL prepared text and illustrations are to be provided 10 days
PROJECTS IN «KARAVAN ISTORIY» before the date of providing of ready layout to the relevant

issue of the magazine according «Karavan Istoriy» schedule.
Text writing, layout, proof (with provided illustrations).

Size Price, rubles ADDITIONAL COSTS (DUETO AN

|/| ..................................................................................................... - AGREEMENT)
L, _ - if a photo shoot is made by a photographer of Publishing
1/3 House

2“ ..................................................................................................... . _ an interview
.......................................................................................................... - - |f some Special Photos should be bought in Photobanks

.



e KAPABAI

UCTOPUH

ADVERTORIAL
PROJECTS

P e e R el

ADVERTORIAL IN PACKAGE « KARAVAN
ISTORIY » + «COLLECTION KARAVAN
ISTORIY»

If it is a package, any material, which was made for «Karavan
Istoriy, is adopted for the size of «Collection Karavan Istoriy»

Materials for advertorial is to be provided in terms, which are
given in schedule of «Karavan Istoriy»

PRICES FOR MAKING OF ADVERTORIAL
PROJECTS IN «KARAVAN ISTORIY» +
«COLLECTION KARAVAN ISTORIY»

Text writing, layout, proof (with provided illustrations).

Size Price, rubles

Making layout (with prepared text).

Size Price, rubles

Prices do not include VAT.

TERMS FOR PROVIDING MATERIALS:

Terms are given in the schedule of «Karavan Istoriy.

- prepared text and illustrations are to be provided 10 days
before the date of providing of ready layout to the relevant
issue of the magazine according «Karavan Istoriy» schedule.

ADDITIONAL COSTS (DUETO AN
AGREEMENT):

- if a photo shoot is made by a photographer of Publishing
House

- an interview

- if some special photos are to be bought in photobanks

.



ADVERTORIAL

PROJECTS

EXAMPLES OF ADVERTORIAL

MPOANEHE MOAOAOCTN —
NOXKHAA HAAEKAA NAV PEAABHOCTB?

51 GBUIA YBEPEIIA, UTO AHTHBOIPACTIEIC
CPE/ICTBA HE MOTYT BEPHYTH MOEHI KOKe
MOZIOAOCTE. M 4TO CAMHCTBEHHBIIT
SPACKTHBHELT YXO71 32 KOKETt — 5TO
uHTeHCHBHOE yRaKHenne. HO Hamoch
CPE/ICTBO, KOTOPOE NOKAZAIO, KAK

5 ONMGATACE..

Ouenb Pajia, 4T0 y MEHs OABHIOCH
CPEJICTBO, 3ACTABUBIIEE IOBEPHTH,
B yxona.

L’Oreal
(3043 characters, 8,5 pt)
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Philips
(4357 characters, 8,5 pt)




ADVERTORIAL
PROJECTS

EXAMPLES OF ADVERTORIAL

CBEPBAHK
PACKPLIBAET
KAPTHI
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(4445 characters, 8 pt

Ocenb B 60IbIIOM FOpoJe
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SAVAGE

oceHb-anma 2013/14

To CorpeeT XuTenet Weranonkca s STow cesone?
HOBA 1WA BEDXHER ONEX 1 Savage 0CeHs-31ia 2013-2014 AAeT HATTAHBIA OTET Ha BOTIDOC 0 TOH, KEK AOMKHEI BHITAAETs HaCTORLINE
JIOTHHKH W MORHYLSI GOMSLIOTO ropORa. TpECTABHTENHHL MPSKPACHOTD TONa, HOGNOTPA Ha HACTYNBLIG XOMORA, OCTAHyTCA KOHCTBSHHbINN
1 Hexcib. BLIGOp MOZeNeH LUADOK 1 PA3HODGPASEH: AEHVCESOHHOR NENSTO, KYDTKA WA NYXOBHK O STEFZHTHSIN AKUSHTON Ha TATW — WNBHHO TO, 410
HYKHO FOPOJCKOR MOTHHLE, YTOGI 4YBCTEOBGTb GEGA HEOTPRSHMON. A UX COYTHWKW NDEXIIE BCETO OLEHST (yHKLMOHATLHOCTb OGEHHE-SHMHER KoMK
NHOKECTBO KapMaNOB, YAOGHSIE KATIOLOHb, BOTOHEMPOHUAEN2A IPONATKA, AONTOBESHOCTS W NEFKOCTb B YXOAE.

. savage.ru
anpec wHTepHer-marasuna
store@savage.ru

Takie ROCTOMHCTBa He oCTasAT

7o, 470 nopxoT

Savage
(620 characters
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SIZES
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SIZES OF THE ORIGINAL LAYOUTS

1/1 230 x 295 mm (+5 mm for the trimming)
T 230xI42mm(+5mmforthetr|mm|ng)
e
e I I2x295mm(+5mmforthetr|mm|ng)
T T
I/3hor|zontal230x97mm(+5mmforthetr|mm|ng)
T P e
I/3vert|cal78x295mm(+5mmforthetr|mm|ng)
e PR e
e LT
i s
L o

UCTOPUH

BASIC ADVERTISING OPTIONS

1/3
198x82
1/2 /1 1/3
96x260 230x295 62x260
1/2 1/4
198x127 96x128,5
1/8 1/16
96x62 45x62

KAPABAIL
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EXAMPLES

EXAMPLES OF ADVERTISING IN PAGINATION OF CERTAIN ISSUES

Bariep — Ta emie mry4dkal
Ha CheMKaX yCTPOMI BCEM A/ICKYIO
JKHU3HB, TVIEBATT HA KAPY, GECKOHECIHO
YTO-TO B3PBIBAJ M BEJI CCOS TAK,
CJIOBHO JIMHA — CBOM MAPEHD,
BEPHEE, 3/J0POBBIIT MYKHK

1/3
(vertical bleed)




EXAMPLES

EXAMPLES OF ADVERTISING IN PAGINATION OF CERTAIN ISSUES:
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ISSUE DATES, BOOKING AND MATERIAL DEADLINES FOR «KARAVAN ISTORIY»
MAGAZINE FOR 2017.

The ipad version of the magazine «Karavan Istoriy» goes simultaneously with the paper version.

Ne Issue Deadline for Advertorial * Dei}i?js]%griz):cdg/’i:i(r)’imal Th(ek;izue

0| ................................... January .....................................................................................................................................................
02February ....................................................................................................................................................
03 .................................... M arch ......................................................................................................................................................
04 ..................................... A pr|| ........................................................................................................................................................
05 ...................................... May ........................................................................................................................................................
06 ..................................... June ........................................................................................................................................................
07 ...................................... J uly .........................................................................................................................................................
08 ................................... August .....................................................................................................................................................
09September ..................................................................................................................................................
IOOctober ....................................................................................................................................................
” ................................. N ovember ..................................................................................................................................................
|2 ................................ D ecember ..................................................................................................................................................
0|/’|7 ........................... January .....................................................................................................................................................

* For special projects on paper (inserts, gluing, loose insertions) deadline of application and the filing of the layouts
should be clarified further.

.
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IPAD-VERSION
OF MAGAZINE
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iPad-version of «Karavan Istoriy»-magazine is in App Installation of apps — more than 180 000.
StoreTop in categories “Kiosk/Entertainment”’ and Number of downloading of one magazine — 28 000 — 30 000
«Magazines in Russian».

PRICE FOR ADVERTISING IN IPAD-VERSION

OF «KARAVAN ISTORIY». Price, rubles.

Term of placement — | month inside
without on the 2nd  of main mate-

Name Description disposition page rial

Standard formats

Static model Model without interactive solutions

Static model with hyper-link Hyper-link to a site or mobile app of advertising provider

Model with possibility of video activation (till 30 sec.), with is

Static model with an video downloaded to the app

Special formats

Model with basic animation Static model with affects of basic animation

Content of Publishing House where an advertising provider is

Contentt of Brand mentioned

o Provide by an advertising provider (agreed with editors) or designed
Individual formats under RK

.



